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Be visible in the German Market 
with online reviews and a listing on HolidayCheck

source: www.ritter-sport.de
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Country Comparison in 6 Dimensions

Source: Hofstede insights
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Holger
Distribution-Specialist 
Tour Operator

Alexander
eTourism-Specialist 
University Lecturer 

About me/us
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What sucks the most about reviews?
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Reviews are everywhere – why?
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Reviews help to choose a product
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…or a restaurant in a new town…
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…or activities in a destination

for internal use only © Tourismuspartner



…also on HolidayCheck

for internal use only © Tourismuspartner



Decision making process

Source: Daniel R. Schmeißer

1. Information Search
in early decision process

2. More selective perception 
in advanced decision process
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Decision making process

Source: MODUL University Wien, n=346

Importance of reviews in relation to booking decision

Recommendation of a friend

Hotel review

Room photos

Price

Hotel photos

Location

Official classification

21 %

19 %

14 %

14 %

13 %

11 %
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Germany is a ROPO-Market

Source: https://www.consumerbarometer.com/en/
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Let’s see…

I searched 4-star hotels in Gothenburg and Stockholm for you…
Already filtered by a central location
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Which hotel would you choose?
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...and now?
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Source: Gretzel, Yoo, Purifoy: Online Travel Review Study; n = 7.000 Tripadvisor-Nutzer

Why do users read reviews?

• Increase trust for their own booking decision (87 %)
• Get impression of how it will look on location (86 %)
• Reduce risk / uncertainty (82 %)
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Why HolidayCheck?
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HolidayCheck is a Travel Agency
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Germany as a special market

• Over 70 million vacation trips per year
• 50% packaged holidays
• 46% travel by car
• HolidayCheck is the travel portal with the 

highest reach and especially relevant for 
vacationers

• Don’t forget: Portals like Booking, Google, 
Facebook and TripAdvisor are also 
relevant (depending on type of vacation 
and target group)

Source: DRV 2018
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Some figures about HolidayCheck

• Founded in a student apartment 
in 1999 as a private project

• First Website launched in 2000
• Headquarter located in 

Switzerland, close to the German 
border town Konstanz

• Since 2013, HolidayCheck is a 
100% subsidiary of the 
HolidayCheck Group AG
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Some more figures about HolidayCheck

• Around 400 employees in Bottighofen (Switzerland), Munich (Germany), 
Poznan and Warsaw (Poland) are working for the HolidayCheck and 
affiliated companies.

• About 220 travel experts

• 4,91 million unique user/month acc. to AGOF (12/2018)
• 66,45 million page impressions/month acc. To IVW (12/2018)
• 13,24 million visits/month acc. to IVW (12/2018)
• about 684.000 Facebook Fans (02/2019) & more than 38,000 Instagram 

Followersfor internal use only © Tourismuspartner



HolidayCheck partners with other players in the market
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Also on sonnenklar.tv like Andreas just told you before

Quelle: sonnenklar.TV
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Why guests rate & review 

What do you think:
Why do guests write a hotel review?
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Because they are asked for it J
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Most challenging part in my opinion:
How to comment on reviews?!
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Reviews on HolidayCheck can be quite detailed
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How would you comment on this?

Central hotell - bra för stadsbrytare

Centralt beläget hotell mitt emot 
centralstationen. Rummen var okej. Bar 
och restaurang på bottenvåningen är 
moderna. Frukostbuffén är rik och 
läcker. Tyvärr bara juicer från maskinen.
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Some of you will get tips for that
at 14:00 - 17:00

In our Workshop
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Servus Tourismuspartner OG | Schäferweg 6  |  A-6900 Bregenz
T +43 (0)5574 22530  |  info@tourismuspartner.co.at | www.tourismuspartner.co.at

Thanks for your attention!

Some of our customers:

Alexander Fritsch 
& Holger Sigmund

Book authors & experts for 
hotel reviews, online 
reputation and etourismfor internal use only © Tourismuspartner




