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The Danes are coming ☺

Frederikshavn – Gothenburg

• 2018 compared to 2017 (January to October)

• Increase in number of total guests +6%

• Increase in number of daytrips +48%

• Great summer 2018
• Increase in number of total guests +10%

• Increase in number of daytrips +68%

• Increase in number of bednights in Gothenburg + ferry +23%

• Stay length = 2,1 nights in average

• Person/booking = 2,9 persons on booking in average



Danish market

They will most likely 
use the bridge to 
Sweden 

Our guest potential is 
most likely +1,9 Mio.



We have to inspire to create travel

• Research shows that Stena Line is a known brand in Denmark, but we lack 
‘inspiration’

• New campaign launched summer 2018



Care – we need to speak to the hearts 

Source: Index Danmark / Gallup 

Most decisions (85 %) are made with the heart – unconsciously

80 % off all purchasing decisions are made by women – also travel and holiday



Branding
• ‘Nærvær’ needs to be the core of 

our communication

• Tagline/slogan to support this: 

• “Sæt hverdagen på pause” || 

• Take a break from the everyday 
life/pause the everyday life

• ‘Onboard ferries: Playing board 
games, talking, spending quality 
time together as a family, ‘offline’, 
‘hygge’

• At the destinations: Quality time 
with family, having fun, being 
together, explore together

Reason to travel = Created Travel



Reason to travel… to Gothenburg area

• Currency - Still very attractive currency 

• Short holidays – it doesn’t take a lot of 
planning 

• Explore the big city – Gothenburg

• Food – Michelin restaurants

• Shopping

• Sightseeing

• Christmas in Gothenburg

• Liseberg

• Universeum

• Unique experiences in Sweden

• Back to nature – active holiday with friends 
and family

• Golf, MTB and Wellness

• Take your car = FREEDOM



Marketing – channel mix

• A sales modelling analyses 2018 shows:
• We have been moving a bit to quickly towards “online only” marketing – the 

last bucks are not optimally spend online right now. We should:

• ..cut back on online display/banner ad spend (including SoMe)

• ..increase offline ad spend on TV and print (but not radio or outdoor) – with cinema 
advertisings as a small joker

25%

75%

Budgetandel 2019

Offline Online



How we communicate Gothenburg

• Website
• Newsletter to 80.000 receivers
• Blogs
• Influencers
• Press/media
• Social media – Facebook and Instagram
• Display ads
• Offline brochures
• Print
• TV
• Outdoor (big screens)
• Radio









New package with ferry + hotel in 
Gothenburg in 2018
Always offers available from 999,- DKK



We care, we innovate, we perform
- that’s what unites us.


