Beteende-ekonomi

Johan Olofsson
Svensk Destinationsutveckling
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Rationella manniskor
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Vanliga manniskor
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Manniskor ar lata
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Bias
Partiskhet / fordom / paverkan
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Fraga |
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Olika bias
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ldealisk sjalvbild
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Det framtida jaget
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Undvika forlust
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1.629

Endast 3 kvar till detta pris
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Snabba beslut baserade pa genvagar

Analysera och jamfora alternativ
innan beslut
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Hur higlper man
en kund att ta beslut?

Genom att lagga beslutet i system 1!
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Gor det latt att valja
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Anvénd social bevistéring
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Begrdnsa tillgangen
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Fraga 3
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Anvéand positiv inramning
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Anvénd ratt referenspunkter

iPhone 8 iPhone X® iPhone 11 iPhone 11 Pro iPhone 11 Pro Max

449 599 5699 4% 5900 1099




Frdga 4
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Pris
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Pris
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Fragore

@® @ SVENSK
DESTINATIONS
@ @O UTVECKLNG



